2022FE VW

Digijis “’F"romja | JAS Ctual Business

OH Lan

HlRJPy




2022 VW

#1. REGTRREN

B

HTHRATE, AEKMEER T, S EKNEENNEETEIHE
RENABETHS . BRI SRARNIEN. FHit&ESRVITFRT
IERREF SR FAIRZI B ERVFFINE . FERVMERZTESE
FEAT, ARNHE, SRVEDDINRENRFHEL, FFEH, mBFEF
MEZEETXNHFUTROER R =B ARG A 7 et
RpET. TEMER, AMBANEFEFREMN S pnREEMARIES
RiFrVIEME. RMREEAILFERFH T BEFLFEWATHEIHE . BFAMm
BUR RSB B WM. RT XEHFEFREN . BERMEKEH 5, 1R
R SRR 7 — T EE R IR X L E 5 G R 2 2 0 I R AR {12 B 0N
AR RFTA, BARMFEFM—TTiast o] USSIEERK, FriXm
SELBFEXFERIEMENRS A, —RIBERBEZ R, MTSF.
H—H R MEFHE AR B, YENREFRE X EPkik, FRRAET —
EEFHEXNAEFNBRTE.

LETMAKNHE R ZAEER I BFLFIFEERYERNESZHNZ0 . M
HEEEMRERE . BN BEHRROEH. FEEKM OISR I F
S ABEEBF RN HF R,

#2. 73815
‘IIII.!%EM:

AREERAASHE, 0
* T R IR A R B P 2

* TERREFHIRAT, BPEFONEFEFOEK ST

* BFEFHEURENEREFKTLLHLH

* P HIRRE BT R SR

* BHESRIERT A K A i 8 B A

* TRAVIDAERFEFHR AL =555

* BEFEFEE S HERART LRI

* IHHFEFESIHER AT SO

#a.&iwumfz,%
BIL

Dr.DAC

BRI AL ZEHIA, B 2018 FINk—E R 7N NI B Fie
FHER, BRI EEERFh. AARRKFMT B AFZHERER, KR
SERERR, OEF. L. BEFM MBA AR AMAREIRE. i

R




2022 VW

ERZEEH (Group of Change) MARREFEEREIRA, UK iE-KE
Romaatetin A5 &8,

#URIZIRE
‘lllll!@ij

BELENE
TRISR s v sk ]
”;?E PBL B H0% R ]
HIZIR-1
XX PBLIRFBIRIT R AR A
e
SIEN $IRTEFSRE
7H208 | SEmOES ;
5= ik B AME, $A g
2 M B RS BE SR N KRS
3157 SMERRNEEER, KTE
45 BB FEAUSHATEREFNE
) B0,
7B28 | BEE-1 2
HE e
HIZIR-2
S NATUE 7
2B BEEFELOTR
7H23H 2 .
A ik B AME $A g
T R HE G R, A
RN AR B B RS
Gt b A BB,
7B258 | BEiE-o 2
5— KR SRR
HIRIR-3
S X RHR AR R )
2B BFEFERAER
7B268 | hHAKED ;
A= KERENARAER N R
FHEFEE. BEAFERY
SRR A 2R, 7
HEPEFER, & E R




2022 VW

P R4 o A O I L5
A B R
Bh#RE-3
TPER L mimmmite 2
- ER 3t/ NA TR B IE T E
7H29H HIRIR-4 15
2= HE B 5T A R '
WERS = TH308 | HEEA 2
o) AA SRt AT B
HIZIR-5
S YRR ATR 5 )
SIB BTEFSRESH
B%F 5360
”Eﬁa Mk AREBEANAHER | 2
T RE L SRR EHEF T,
3% B R Z LIS B A
. ERTAFERDEGREE
ERBBHIER
sH28  BEGR-S 2
A= BRt AT T
HIZIR-6
S X SRR AR 5 )
2B BTEFSRELH
SA3E R )
5= i ARG AR
TR RS AT AR
BE SRS BRR RS S
SR SRARRE
Bh#R-6
SE;E SRS B RS 2
I {5 AT E SRR
- 8H6H HIR-7
ﬁ;@? s #4098 53T VAT E B L2
ks 8H7H FHZE S e B e 1
Fle AASE SRR !
R 2

e

% Intellectual Capital in the Digital Economy. (Eds. Patricia Ordonez de Pablos
& Leif Edvinson) 2020 Routledge
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% The Digital Economy. Jim Jordan 2020 Polity Press

% Impact of Digital Economy on Intellectual Property Law by Asif khan & Ximei
Wu, 2020 Journal of Politics and Law

% Michael A. Peters (2022): Digital trade, digital economy, and the digital
economy partnership agreement (DEPA), Educational Philosophy and Theory,
DOI:10.1080/00131857.2022.2041413

% Digital Economy Report 2021 by United Nations Conference on Trade and
Development
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Course Title Digital Economy and Intellectual Business

Credit Hours 32 (one credit hour is 45 minutes)
% Introduction to Digital Economy and

Intellectual Business

% Critical Implications of Digital Economy
*  Develop, implement, and analyze
strategies for products/services on the
Internet

Course Objectives % . Learn the key concepts in digital
economy and intellectual business

% Understand Social media trends

* Learn Globalization Applications and
Findings through United Nations Digital
Economy Report

% Future outlook on, Digital Economy
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andIntellectual Business

As a result of technological changes,
driven by the internet, the primary driver
of economic growth is based on the ability
to innovate, and competitiveness is no
longer based on ownership of assets, raw
materials, or financial capital. Thus, the
movement to a digital economy is based
on the ownership/control of intangible
assets which are exploited digitally. To be
able to exist, compete and thrive in the
world of business, one must have a good
understanding of digital economy and its
principles which form the basis of the
current course. This course is structured to
give the students a better understanding
of how digital economy is driven by
ongoing trends in innovation, digitization
Course Description and datafication. On top of those digital
economy principles, policies and global
trends will also be discussed. How the
countries are being impacted by and how
they can ride the waves of digitization
form another major aspect of the course
learning  outcomes. As is already
well-known, it is no longer necessary for a
business entity to be bounded by a
specific geography as the digital economy
enables being global from day one.
However, there comes a set of challenges
associated  with  competition, further
innovation, and growth. The current
course identifies those challenges while
providing some solutions with related

applications.

The topic in the global context

The OECD defines the digital economy, known also as internet economy in
academia, as the part of an economy that enables and conducts the trade of
goods and services through electronic commerce on the Internet. The digital
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economy is perceived as a very substantial driver of economic growth and an
increasing source of work for competition authorities. The impact of the digital
economy extends beyond information, goods, and services to other areas of
the economy as well as lifestyles more generally.

Brief introduction of the course

The current and the future world obviously are being shaped by the ongoing
and fast-paced trends in the digital economy. There are several implications
for the Digital Economy which could be seen in the areas of smart
infrastructure investments, society empowerment, flourishing innovation,
continuous growth, and jobs creation. In this course, you will be able to have a
good understanding of the following components with regards to Digital
Economy principles and Intellectual business dimensions:

1.Introduction to Digital Economy and Intellectual Business

2.Critical Implications of Digital Economy

3.Waves of transformation to Digital Economy

4.Digital Economy Policies

5.Digital Economy and the role of innovation

6.Digital Economy and Countries

7.Digital Economy and Social media trends

8.Digital Economic Partnerships and Agreements

9.Datafication and Data-Driven Economy

10.Competition in the Digital-Global Landscape

11.Digital Globalization Applications and Findings through United Nations
Digital Economy Report

12.Future outlook on Digital Economy

Topics
Objective: Introduction to Digital Economy and Intellectual
Business

Module 1 Description: In this first class, we will be going over the basic

Digital Economy and Intellectual Business concepts including
the history of the field

Objective: Critical Implications of Digital Economy
The likely impacts of the acceleration towards a digital

Module 2 . . o .
odule economy, especially its distributional consequences, and policy
responses towards it, are the subject of this module.
Objective: Waves of transformation to Digital Economy
Module 3

Description: The important element of technology and data in
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the global digital economy. It have become an important
engine for a new round of revolution and industry in the global
digital economy.

Module 4

Objective: Digital Economy Policies

Description: Governments in many countries are increasingly
aware of the importance of harnessing the benefits of the
digital economy for innovation, growth and social prosperity.

Module 5

Objective: Digital Economy and the role of innovation
Description: Digitalisation has reshaped competitive dynamics
in the economy, creating new markets and transforming
existing ones. This presents a multifaceted challenge for
competition authorities and policymakers.

Module 6

Objective: Digital Economy and Countries
Description: Digital economy and Intellectual Business are
essential to ensure a country’s growth and economic resilience.

Module 7

Objective: Social media trends about Digital Economy and
Intellectual Business

Description: In the era of digital economy, the contribution of
smart media helps digital economy and financial transformation

Module 8

Objective: Digital Economic Partnerships and Agreements
Description: Digital Economy Partnership Agreement (DEPA)
represents a new type of trade agreement to facilitate digital
trade and creating a framework for the digital economy.

Module 9

Objective: Competition in the Digital-Global Landscape
Description: The digital economy has become an important
driving force for the development of the global economy, and it
is the core area that countries are focusing on and developing.
The competition in the field of digital economy is becoming
increasingly fierce.

Module 10

Objective: Future outlook on Digital Economy

Description: introduction the future of the digital economy in
worldwide and development of challenges for different
countries.

Required Readings

1.Intellectual Capital in the Digital Economy. (Eds. Patricia Ordonez de Pablos
& Leif Edvinson) 2020 Routledge
2.The Digital Economy. Jim Jordan 2020 Polity Press

3.Impact of Digital Economy on Intellectual Property Law by Asif khan & Ximei
Wu, 2020 Journal of Politics and Law
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4 Michael A. Peters (2022): Digital trade, digital economy, and the digital
economy partnership agreement (DEPA), Educational Philosophy and Theory,
DOI:10.1080/00131857.2022.2041413

5.Digital Economy Report 2021 by United Nations Conference on Trade and
Development

Suggested list of the topics for the final project

1) Choose a particular area in the world of digital economy (innovation,
technological products, changing workforce characteristics, monetary
values and currencies, socio-economic systems - etc.)Digital marketing
strategy (DTC model, crowdfunding, CPM, PPC, CPA, content and viral
marketing...)

2) Analyze current trends in that area especially from a digital economy
perspectiveAdWords, match types, paid search...

3) Make predictions related to that area with certain applicable components
(as an example, how will the logistics landscape might be shaped in the
future and what might specifically change in terms of shipment, trade--etc.
or how might the workforce transform and in what ways so we can see
the creation of new lines of jobs in certain industries - etc.)Social media
strategies and activities, the role of influencer marketing in social media

4) Include references and citations as they use outside sources

5) Work individually on the presentation or work on it as a team

Criteria
Homework: 50%
Project: 50%

Class Expectation

The course is about enhancing one’s understanding of digital economy and
intellectual business at a much deeper level so as to understand the current
trends and therefore to be able to predict the future developments in the
areas of economy, trade, and technology. Through this course, students are
expected to have a good grasp of digital economic principles along with their
relevant applications concerning globalization. As they gain a better
understanding of the digital world and its makeup, students could be
expected to apply certain concepts such as datafication, data-driven economy
in a competitive economic landscape which is everchanging.
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